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7 Compelling Content Channels 
to Engage Your Rehab Therapy 
Patients in COVID-19 Era
People may not be able to come into the clinic to see you,  
but that doesn’t mean their pain has gone away.
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Many resourceful physical and occupational therapists and speech 
language pathologists are finding ways to continue seeing patients 
during the COVID-19 pandemic, such as using telehealth or  
in-home visits. 

Yet, with so many patients cancelling visits and keeping a distance, 
how can these caregivers keep their patients informed of their 
availability while continuing to build their client base?

People may not be able to come into the clinic to see you, but that 
doesn’t mean their pain has gone away.

So, how can you connect with these potential patients and clients – to 
ensure them that through this pandemic, you’re available and ready to 
help them move better and more comfortably?

The old saying, “Content is King,” could not be more relevant than  
it is today.

Whether it’s business as usual, you’re seeing fewer patients, or you’ve 
fully embraced telehealth, sharing relevant content (i.e., updated 
news, clinic information and general education about PT, OT or SLP) is 
and always will be the key to keeping your pipeline active.

This ebook contains seven content channels 
that savvy rehab therapy clinics are using to 
stay top of mind and continue to grow their 
client base, even during the pandemic.
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Blog Posts

Blogs offer rehab therapists an ideal platform 
on which they can earn and maintain attention 
during this difficult time.

People are maneuvering through a world they’re 
not used to, yet they’re still experiencing many of 
the same musculoskeletal issues they’d normally 
experience in life. They will no doubt be looking 
for answers, and they need to know you’re still 
available to offer them solutions.

Posting blog content is a great way to earn 
credibility and trust with your community and 
future clients. It also boosts your organic listings 
on search engines. 

You can use a blog to:

• Announce new initiatives, such as telehealth 
visits with instructions for how to sign up

• Share about safety precautions you’re taking 
to prevent COVID-19 spread

• Promote enhancements to your services

• Provide words of encouragement during the 
crisis

• Share tips to help patients sustain their 
therapy at home

• Offer success stories from clients who are 
willing to share their stories

New to blogging? 

It’s easy. Sign up with a free account at 
WordPress.com or host a blog on your 
website by downloading and installing 
the free software at WordPress.
org. Check out BuildPT’s Connect™, 
a content marketing solution built 
specifically for private practice  
physical therapists.

Once you get started, be sure to 
promote your blogs using social media 
and sending links to your patients  
via email.

1
PROTIP
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Webinars

Webinars are fantastic for generating new leads 
because they are a type of “value content” – 
content that provides useful information and 
data. It is valuable enough to people that they are 
willing to give you their contact information in 
exchange for access.

You generate leads from the names of people 
who register for the webinar or people who 
fill out an online form to be able to view the 
recorded version.

Webinars also provide the following benefits:

• Support your current customers with help 
and information

• Boost your SEO (search engine optimization) 
ratings

• Educate your audience about relevant or hot 
topics of the day, without trying to sell them 
something

• Provide social distancing option for the pre-
COVID workshops you may have hosted in 
your clinic.

Webinars can help you sustain client 
relationships while developing new ones with 
potential clients. They’re an effective way to 
demonstrate your expertise while introducing 
yourself to the market as an expert who truly 
cares about helping. 
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Webinar Hosting  
Platforms

There are many different platforms you 
can use to record and host webinars, 
including GoToWebinar and On24. Most 
platforms let you stream live, share 
your screen, and even provide a Q & A 
section to interact with attendees.

Once the live webinar is over, the lead 
collection doesn’t stop. Recorded 
webinars should be shared on social 
media, email campaigns, and even on 
your website behind a gated form to 
collect viewer information for follow up.

PROTIP
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 E-Books

Who knows more about the body’s 
musculoskeletal system than a physical 
therapist? Who will people turn to when looking 
to relieve pain, treat an injury or live a more 
active, healthful life?

As people in the era of social distancing are often 
looking for simple solutions they can try at home, 
now is a great time to use e-books – another type 
of “value content” – to gather leads and keep 
your sales funnel moving. 

E-books are kind of like webinars, in that they 
provide a deeper dive into a topic, offering an 
opportunity to provide education and information 
to help clients and prospects in the early stages 
of the buyer journey.
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Collect Prospect  
Information
Keep your e-books behind a form. Once 
completed, you can use information 
from your form to follow up via email 
or phone to set up an evaluation, 
offer treatments or simply keep them 
informed about your clinic over the  
long term.

PROTIP
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Video4

Videos offer a great way to target changing pain 
points and offer tips and tricks for people who 
are now in a new working environment. Statistics 
show that 55% of people watch videos online 
every day, and social media videos generate up 
to 1,200% more shares than text and images 
combined. The technological evolution has 
ushered in more user-friendly approaches to 
share information visually. This means, anyone 
with a laptop or smartphone with internet access 
can record a video and upload it to their platform 
or website of choice in a matter of minutes.  

It’s not necessary to invest in robust and 
expensive video and editing equipment. Your 
audience isn’t expecting (nor needs) big-budget 
video packages to absorb the information you’re 
giving. Your face and the advice you have to offer 
is all they’re looking for.   

Be Resourceful
The beauty of this approach is you  
don’t need to spend a lot of money 
either. Laptops and smartphones have 
basic editing software already built-in, 
so you can jazz up the color scheme to 
give your video some pop, add playful 
emojis or stickers to your message, or 
trim a part of the video you don’t want 
included. 

PROTIP
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Social Media

Social media is a great tool for keeping your 
clients updated on your business, distributing 
your content, connecting with your patient 
community, and building your brand’s presence. 
It’s also a great channel from which to share 
timely information about your clinic related to 
COVID-19.

Every social media platform is different, and 
users have their preferred ways of interacting. 
Best practices should follow only three to four 
Facebook posts a week, one to two Instagram 
posts a week, four to five posts a week for 
Twitter, and one to two posts a week for LinkedIn. 

Here are some ways you can use social media  
to promote patient engagement:

• Promote your blog content with links back to 
your website

• Promote your webinars, ebooks and videos

• Inform your friends and followers if you are 
offering telehealth and share about how your 
telehealth visits are helping

• Ask for feedback on how you can better serve 
your clients’ needs during the pandemic

• Implement the feedback and share about it to 
show how you are listening!

Use your social  
networks 
They can offer support and get the word 
out about how your clinic is helping 
patients thrive during the pandemic. You 
want to make sure your clients know 
that you are still available!

PROTIP
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Paid Advertising

Distributing content to new eyes has never 
been easier with social media and search 
engine marketing. Paid media serves as a lead 
generation tactic by meeting your customers and 
prospects where they are: online!

Paid advertising is a great way to maximize 
digital exposure and reach a larger audience. 
After you’ve built your content, paid media fits 
into the strategy as the vehicle to get your hard 
work and industry knowledge into the hands 
of people who would benefit from it. There are 
several different categories of paid advertising. 
Here are a few of the most popular:

Pay-Per-Click (PPC) – With this model, 
advertisers pay a fee each time one of their ads 
is clicked.  Rather than garner visits organically, 
advertisers are basically purchasing visits to your 
website.  

Social Media Ads – Paid advertising on social 
media platforms like Facebook and Twitter is an 
effective way to get your message to the desired 
audience. In fact, Facebook’s “Audience Insights” 
paid advertising feature allows users to target a 
specific demographic and learn more about their 
audience’s preferences.
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Banner Ads – An older, but still effective 
form of paid advertising, banner ads are 
typically small, image-based ads that live on 
a webpage. The process is simple: when an 
interested user clicks the banner ad, they’ll 
be taken to your site! 

PROTIP
Gather Resources
Learn how BuildPT Funnel can help you 
leverage digital advertising to drive 
leads and build your practice.

To learn more paid advertising tips, read 
this BuildPT blog.

https://buildpt.com/physical-therapy-marketing/lead-generation-service-physical-therapy-clinics/
https://buildpt.com/2017/05/26/pay-per-click-ppc-ads-physical-therapy-clinics/
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Local Press Relations

If harnessed properly, your local press can be 
one of your greatest mouthpieces. Especially 
during a time when the media’s continually 
looking to make sense of the COVID-19 
pandemic, physical therapists can offer 
information and perspective that’s both timely 
and newsworthy during this chaotic time.

How can people stay active while quarantined 
at home? How can one set up a home office 
that’s most ergonomically pleasing? If one’s 
elective knee surgery’s been postponed, how 
can he/she stay active while keeping the 
pain at bay? Tell it to the media, and let them 
amplify it while boosting your credibility.

This is a lot to absorb, but the good news is 
that you’re not alone!

If you are new to media relations, BuildPT’s 
Connect™ content marketing solution can  
help you get started.
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PT Clinic Benefits  
from Press Release

BuildPT client Kinetix Advanced 
Physical Therapy is a perfect example 
of press relations at work. About a 
week after sending out a press release 
announcing that they were offering 
telehealth services, Kinetix received 
a call from a local ABC news reporter 
seeking to interview a patient on how 
telehealth was working. Check out the 
story that aired on Eyewitness News 
Channel 7.

PROTIP

https://buildpt.com/physical-therapy-marketing/content/
https://abc7.com/health/telemedicine-physical-therapy-as-possible-alternative-to-surgery/6122385/
https://abc7.com/health/telemedicine-physical-therapy-as-possible-alternative-to-surgery/6122385/
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About Net Health
Net Health provides cloud-based software for specialty medical 
providers across the continuum of healthcare—from hospital to 
home. Net Health’s interoperable EHRs deliver end-to-end solutions 
that ensure compliance, improve outcomes, empower providers 
and inspire care. The company serves over 14,000 facilities, 
including 98 percent of the largest hospital chains, two thirds of 
skilled nursing facilities and many leading hospice organizations 
and private practices.

About BuildPT
BuildPT is a division of Net Health that was created to provide 
marketing services specifically designed to meet the needs of the 
private practice physical therapist. From website development 
and hosting to providing content marketing solutions for physical 
therapy clinics across the country, our goal is to help PTs better 
market themselves as well as their profession, mindful that an 
educated and empowered consumer is more likely to make physical 
therapy a part of his or her healthcare regimen.


